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Multiple services, many different platforms




The opportunity

Today thousands of energy companies in Europe lack even basic digital
services and are facing a difficult task to catch up and evolve, due to:
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Market leader In
Sweden today

Covering 33% of all households.

Ready for scale-up

| arge addressable market in the
Nordic region and Europe.

Renewable fuels
13 %

Nuclear power
14 %

S
22 Y%

Europe
225 millions

ouseholds

Oil
35 %

Nordic cou

13 millions

ntries



